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Capital Equipment News 
Equipment and technology evolve constantly and rapidly 
changing the landscape of many different industries. 
This ranges from increasing the efficiency of day-to-day 
operations to reducing safety-related incidents on sites. In 
such a changing competitive environment, keeping up with the 
relevant news and trends is vital. 

With that in mind, Capital Equipment News keeps an array of 
industries, ranging from mining and construction through to transport, 
logistics and agriculture, informed of the latest equipment and technological 
developments available in both local and international markets. A thorough focus 
on industry and product news, as well as comprehensive interviews with industry 
experts, helps our readers keep up with the latest developments. We are driven by the 
understanding that staying abreast of latest industry trends helps fleet owners make 
better decisions, spot threats and opportunities early on and alerts them to changes 
that they really need to think about. 

The regular features have been planned to cover every aspect of the various industries 
the magazine caters for. With a carefully selected readership, advertisers are guaranteed 
that their advertising campaigns will reach the niche, targeted audiences. 

The content is presented in a traditional glossy magazine format, complemented 
by a striking layout design informed by the needs of the targeted readership. We also 
understand the importance of having an integrated print and digital strategy, optimisation 
skills and utilising social platforms. As a result, Capital Equipment News has a strong 
digital presence with a dedicated website, which is updated on a daily basis. This is 
complemented by a fortnightly newsletter distributed to a subscribed readership. 

For these reasons, Capital Equipment News has been a trusted, one-stop source of 
purchasing information for senior business executives, purchasing agents, engineers, 
fleet managers, municipalities, consultants and service and maintenance managers for 
the past 14 years. 

Editor: Munesu Shoko
Tel: +27 11 622-4770 
Email: capnews@crown.co.za 
Cell: +27 73 052 4335

Advertising manager: 
Elmarie Stonell 
Tel: +27 11 622-4770 
Cell: +27 83-307-0836
Email: elmaries@crown.co.za
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Technical specifications *   (height x width)

Advert description Crop size Type area With bleed

Double page spread 297  x 420 277 x 400 303 x 426

Full page 297 x 210 260 x 180 303 x 216

Half page vertical 260 x 90

Halfpage horizontal 130 x 180

A5 180 x 120

DPS half page (horizontal) 140 x 420 130 x 400 143 x 426

Third vertical 260 x 55

Third horizontal 85 x 180

Quarter Standard 130 x 100

Strip 50 x 180

* Material requirements: press optimised PDF files, centred with bleed and saved as CMYK

Adverts can be booked on the Crown homepage and/or any of 
the individual magazine homepages.

Material requirements: 
All advertisements must conform to the sizes specified above
Resolution: 72dpi. Saved as .png/jpeg/gif

Deadlines:
• Web adverts run for a calendar month.
• Booking: One week  before the end of the month prior.
• Material: the 25th of each month prior.

ONLINE ADVERTISING

1.

2.

3.

4.

Informing industry across Africa 1. Large rectangle/square banner

2. Wide banner

3. Standard rectangle banner

4. Standard tall  banner

*All of the above rate exclude VAT.

  Production fee: A discretionary fee for the design of print and online advertisements will be charged.

Client to supply high resolution portrait photograph and logo for cover. For the DPS cover 
story the client has to supply copy  and 4 to 6 high resolution photographs. 

Cover:

 BOOKING SCHEDULE 2017 TO 2018 DEADLINES

Issue date 
2017

Advert booking Material 
deadline

January 07 Dec 12  Dec

February 20 Jan 30 Jan

March 24 Feb 1 Mar

April 16 Mar 23 Mar

May 10 April 20 April

June 12 May 22 May

July 9 June 20 June

August 10 July 17 July

September 11 Aug 17 Aug

October 8 Sept 15 Sept

November 6 Oct 13 Oct

December 9 Nov 15 Nov

Jan ‘18 6 Dec 13 Dec 

Description Casual 2-3 4-6 7-12

Outside Front Cover 35 000 (includes an online advertisement and DPS cover story)

Inside Front Cover 23 875 23 100 22 200 21 000

Inside Back Cover 22 000 21 250 20 900 19 900

Outside Back Cover 25 000 24 000 23 600 22 400

A4 20 000 19 400 18 900 17 430

DPS 31 680 29 900 28 670 28 400

DPS 1/2 20 260 19 800 19 160 18 630

½ A4 (Horizontal or Vertical) 14 900 14 450 13 560 12 680

1/3 A4 12 900 12 630 11 360 11 030

¼ A4 10 900 10 500 9 744 9 080

Strip 8 700 8 310 7 750 7 380

 BANNER ADVERTS SIZE: wide x high RATES PER MONTH

Casual 2 to 5 6 to 12

Standard Rectangle 235 pixels w X 175 h R 2 470 R 2 400 R 2 310

Standard Square 235 pixels w X 235 h R 3 460 R 3 370 R 3 240

Standard Tall 235 pixels w X 350 h R 5 560 R 5 400 R 5 200

Large Rectangle 325 pixels w X 245 h R 5 080 R 4 940 R 4 750

Large Square 325 pixels w X 325 h R 6 300 R 6 100 R 5 900

Wide Banner 600 pixels w X 110 h R 6 700 R 6 550 R 6 300

Bi-weekly 
eNewsletter Banner

600 pixels w X 110 h R 4 260 R 4 100 R 3 990 



1.  Covers the Mining, Construction, Transport, 

Road building, Earthmoving, Agricultural, 

Lifting & Work at Height markets.

2.  Content - credible relevant information

3.  Distributed throughout Southern Africa and 

the African continent - 3 950 decision makers

4.  Great branding opportunity

5.  ABC certified

6. Glossy format with high quality content and 

appealing layout 

7.  Proven track record

8.  Solutions provider for marketing needs

9.  Circulated to target audience

10. Print and online offering

In addition to the printed version of Capital Equipment 
News, which is distributed to a targeted audience in 
the mining, construction, transport, road building, 
earth moving, lifting and Work at Height markets – our 
magazine is distributed in the following ways:

Online magazine

The online version of Capital Equipment News is available on  

www.capitalequipmentnewsmagazine.co.za or on the Crown 

Publication’s website www.crown.co.za.

This version of Capital Equipment News is powered by Flipping Book 

Publisher, which allows readers to flip pages, zoom in, print and email 

selected articles. Capital Equipment News online is valued by readers 

who do not receive a printed copy of the magazine or who prefer to read 

it online before receiving their printed copy. It is also an ideal medium 

for looking at back issues and all advertisers in the print edition receive a 

hyperlink from Capital Equipment News to their websites.

eNewsletter

Every second week, the editor sends out an e-newsletter to CEN’s 

online mailing list. It is a collection of the previous two weeks’ top 

stories posted on CEN’s website, which is updated on a daily basis. The 

email newsletter is highly effective for building our online community. 

By starting a conversation in the inbox, where engagement is more 

focused, we finish it in the social media arena, which has more reach 

and generates more activity. The e-newsletter also sets the tone for the 

upcoming print issues by highlighting some of the leading stories to 

look out for in the imminent editions. 

Special December issue

In the final issue of each year,  Capital Equipment News gives its 

advertisers the opportunity to increase brand awareness by highlighting 

achievements, new products and/or plans for the year ahead in a full 

page profile. Clients who take up this offer are also featured on the Capital 

Equipment News year planner as part of the package.

Frequency:

Capital Equipment News is published 12 times a year.

Capital Equipment News circulated figures  

are ABC certified

Everything on mining and construction equipment
JANUARY 2016

CONSTRUCTION: Terex Trucks for Zimbabwe quarries

LIFTING: Work@Height Newsletter

TRANSPORT: Mercedes-Benz assembles 125 000th truck locally

You’re not buying this.
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What you’re buying is so much more than a truck. It’s a 

commitment. A partnership.

A whole solution designed and built around the working  

life of a vehicle, where Total Operating Economy is more 

important than just the initial purchase cost.

Uptime is crucial. If the vehicle is not working, it’s not 

generating income. That is why the highest levels of 

reliability and durability are built into every model in our 

extensive range.

As a one-stop shop, the complete vehicle is also supported 

by one of the most proficient service networks in SA. 

Offering the greatest availability of parts and assistance, 

whenever and wherever you need it.

Payload is the next big thing. We have engineered our 

trucks to be the lightest yet strongest they can be. This is 

the key to offering the greatest payloads on the market.

And then there’s the fluctuating cost of fuel. With Scania 

you can be confident that you are operating one of the 

most fuel efficient vehicles on the market. We can proudly 

say that this has been the case for decades.

Adding all this up, also taking the cost of R&M, finance, 

insurance and residual values into consideration, you will 

understand why we focus on total operating economy.

So if you’re just buying trucks, we’re probably not the 

supplier for you. But if you’re buying a partnership,  

a commitment, a total construction solution, then we 

should talk.

There is a better way.

116692 Scania SA You're Not Buying This_Tipper Truck Ad V5.indd   1 21/05/2015   15:17

MARKET LEADERS 
IN THE SUPPLY OF  
ROAD BUILDING MACHINES

SCANIA BROADENS 
OFFERING TO 
CONSTRUCTION   
INDUSTRY. PAGE 15

For informed decision-making
JUNE  2016

MATERIALS HANDLING: Meeting training regulations

EXHIBITIONS: Nampo and 2016 Royal Show

TRANSPORT & LOGISTICS: New CEO for Isuzu Truck SA
MAN: LEADERSHIP AND 
VISION UNDER ONE ROOF
PAGE 34

DOOSAN’S NEW  
DX340LCA EXCAVATOR: 
WITH ADVANCED  
SPECIFICATIONS

Everything on mining and construction equipment
APRIL 2015

LOADING EQUIPMENT: Loaders, TLB’s and Skidsteers

LIFTING: Eqstra acquire Link-Belt cranes

TRANSPORT: UD Trucks launches Quester range
Alco Safe ensure  
safety at Liviero 
Group...PAGE 24

SCANIA POWER

FOR CUSTOMISED SOLUTIONS
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What you’re buying is so much more than a truck. It’s a 

commitment. A partnership. 

A whole system designed and built around the working life 

of a vehicle. Founded on the principle that Total Operating 

Costs are more important than initial purchase costs.

Fuel, as we all know, is the big one. A significant part of the 

Total Operating Cost over a truck’s lifetime. So it makes 

more sense to buy an economical truck than a cheap one. 

Which is why we make economical trucks. Not cheap ones.

Reliability is a huge deal as well. So you won’t be surprised 

to hear that Scania trucks deliver the highest levels of  

uptime in Southern Africa, and our wholly-owned dealer 

network focuses all its energy on minimising downtime.

Driver capability is another big cost area, which our driver 

training programmes are tailored to help you manage  

and develop. The same goes for our finance and  

insurance approach. We believe in understanding the 

daily needs of your business, rather than just looking  

at the risk.

Also our new Fleet Management System is the perfect 

embodiment of our partnership attitude, giving you access 

to amazing detail on everything from coasting to heavy 

braking, and then the coaching support you need to help 

manage not just your fleet, but your entire cost base.

So if you’re just buying trucks, we’re probably not the 

supplier for you. But if you believe what you’re actually 

buying is a partnership, a commitment, a total transport 

solution, then we should talk.

There is a better way.

You’re not buying this.

Everything on mining and construction equipment
FEBRUARY 2016

MATERIALS HANDLING: Goscor supplies Boxer Super Stores

CONSTRUCTION: Babcock opens Middleburg facility

TRANSPORT: Volvo Trucks press day

MAN CLA – 
A TRUCK FOR ALL REASONS

INTERWASTE 
LAUNCHES REFUSE 
DERIVED FUEL PLANT 
IN SA. PAGE 27

For informed decision-making
JULY  2016

HIDROMEK: evolution of a grader brand

METRIC AUTOMOTIVE ENGINEERING: preventing catastrophic failures

BOYCO ELECTRONICS: smart and safe mining machines

You’re not buying this.
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What you’re buying is so much more than a truck. It’s a 

commitment. A partnership.

A whole solution designed and built around the working  

life of a vehicle, where Total Operating Economy is more 

important than just the initial purchase cost.

Uptime is crucial. If the vehicle is not working, it’s not 

generating income. That is why the highest levels of 

reliability and durability are built into every model in our 

extensive range.

As a one-stop shop, the complete vehicle is also supported 

by one of the most proficient service networks in SA. 

Offering the greatest availability of parts and assistance, 

whenever and wherever you need it.

Payload is the next big thing. We have engineered our 

trucks to be the lightest yet strongest they can be. This is 

the key to offering the greatest payloads on the market.

And then there’s the fluctuating cost of fuel. With Scania 

you can be confident that you are operating one of the 

most fuel efficient vehicles on the market. We can proudly 

say that this has been the case for decades.

Adding all this up, also taking the cost of R&M, finance, 

insurance and residual values into consideration, you will 

understand why we focus on total operating economy.

So if you’re just buying trucks, we’re probably not the 

supplier for you. But if you’re buying a partnership,  

a commitment, a total construction solution, then we 

should talk.

There is a better way.
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DEMAG: CEMENTING A 
STRONG REPUTATION  
IN ZIMBABWE 
PAGE 36

CAT 320D2 GC
BEST-IN-CLASS AND LOWEST
FUEL CONSUMPTION IN MARKET

Everything on mining and construction equipment
MAY 2015

LIFTING: Liebherr’s largest crane goes hybrid

CONSTRUCTION: Bell introduces cost effective B25E ADT

TRANSPORT: Scania reveals construction truck solutions
Institute for Work at 
Height Newsletter... 
PAGES 19-22

SHANTUI

BUILT FOR SUCCESS

Filename 113942 Scania SA You're Not Buying This_Truck Ad v7

www.rla.co.uk
Size (hxw) 297x210 Operator Rob
Page No. 1 Modified 19 December 2014 11:26 AM

What you’re buying is so much more than a truck. It’s a 

commitment. A partnership. 

A whole system designed and built around the working life 

of a vehicle. Founded on the principle that Total Operating 

Costs are more important than initial purchase costs.

Fuel, as we all know, is the big one. A significant part of the 

Total Operating Cost over a truck’s lifetime. So it makes 

more sense to buy an economical truck than a cheap one. 

Which is why we make economical trucks. Not cheap ones.

Reliability is a huge deal as well. So you won’t be surprised 

to hear that Scania trucks deliver the highest levels of  

uptime in Southern Africa, and our wholly-owned dealer 

network focuses all its energy on minimising downtime.

Driver capability is another big cost area, which our driver 

training programmes are tailored to help you manage  

and develop. The same goes for our finance and  

insurance approach. We believe in understanding the 

daily needs of your business, rather than just looking  

at the risk.

Also our new Fleet Management System is the perfect 

embodiment of our partnership attitude, giving you access 

to amazing detail on everything from coasting to heavy 

braking, and then the coaching support you need to help 

manage not just your fleet, but your entire cost base.

So if you’re just buying trucks, we’re probably not the 

supplier for you. But if you believe what you’re actually 

buying is a partnership, a commitment, a total transport 

solution, then we should talk.

There is a better way.

You’re not buying this.

For informed decision making
MARCH 2016

EARTHMOVING: Liugong introduces 70t excavator

TRAILERS: ALE launches widening trailers

TRANSPORT: Scania offers mining/construction solutions

You’re not buying this.
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What you’re buying is so much more than a truck. It’s a 

commitment. A partnership.

A whole solution designed and built around the working  

life of a vehicle, where Total Operating Economy is more 

important than just the initial purchase cost.

Uptime is crucial. If the vehicle is not working, it’s not 

generating income. That is why the highest levels of 

reliability and durability are built into every model in our 

extensive range.

As a one-stop shop, the complete vehicle is also supported 

by one of the most proficient service networks in SA. 

Offering the greatest availability of parts and assistance, 

whenever and wherever you need it.

Payload is the next big thing. We have engineered our 

trucks to be the lightest yet strongest they can be. This is 

the key to offering the greatest payloads on the market.

And then there’s the fluctuating cost of fuel. With Scania 

you can be confident that you are operating one of the 

most fuel efficient vehicles on the market. We can proudly 

say that this has been the case for decades.

Adding all this up, also taking the cost of R&M, finance, 

insurance and residual values into consideration, you will 

understand why we focus on total operating economy.

So if you’re just buying trucks, we’re probably not the 

supplier for you. But if you’re buying a partnership,  

a commitment, a total construction solution, then we 

should talk.

There is a better way.
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WIRTGEN 2200 
SURFACE MINER. 
PAGE 14

DOOSAN- 
A LEADING CONTENDER 
IN THE EXCAVATOR MARKET

For informed decision-making
JULY  2016

TRANSCOR: Firmly rooted in renewables sector

BELL: uThukela Municipality deploys seven TLBs

IPD PARTS: Increasing fleet operators’ performances

FINLAY PLANT 
IMPROVES ASH QUALITY 
FOR BRICK-IT  
– PAGE 18

For informed decision-making
APRIL 2016

ACCESS EQUIPMENT: Goscor Access Rental 

MINING: Atlas Copco supplies 10 t hydraulic breaker

TRANSPORT: Iveco launches Daily van

DAIMLER TRUCKS 
LEADS WITH 
CONNECTIVITY  
PAGE 36

VOLKSWAGEN CONSTELLATION - 
MAKES HEADWAY IN SA MARKET

For informed decision-making
SEPTEMBER  2016

ELECTRA MINING: Africa’s deal-centric platform

ROAD CONSTRUCTION: At the paving edge

JOB REPORT: When service pays dividends
NEW CATS LOAD IN  
– PAGE 12

SCANIA  
GOES MINING  

AT ELECTRA
You’re not buying this.
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What you’re buying is so much more than a truck. It’s a 

commitment. A partnership.

A whole solution designed and built around the working  

life of a vehicle, where Total Operating Economy is more 

important than just the initial purchase cost.

Uptime is crucial. If the vehicle is not working, it’s not 

generating income. That is why the highest levels of 

reliability and durability are built into every model in our 

extensive range.

As a one-stop shop, the complete vehicle is also supported 

by one of the most proficient service networks in SA. 

Offering the greatest availability of parts and assistance, 

whenever and wherever you need it.

Payload is the next big thing. We have engineered our 

trucks to be the lightest yet strongest they can be. This is 

the key to offering the greatest payloads on the market.

And then there’s the fluctuating cost of fuel. With Scania 

you can be confident that you are operating one of the 

most fuel efficient vehicles on the market. We can proudly 

say that this has been the case for decades.

Adding all this up, also taking the cost of R&M, finance, 

insurance and residual values into consideration, you will 

understand why we focus on total operating economy.

So if you’re just buying trucks, we’re probably not the 

supplier for you. But if you’re buying a partnership,  

a commitment, a total construction solution, then we 

should talk.

There is a better way.
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For informed decision-making
MAY 2016

COMPACTION EQUIPMENT: Easy Drive from HAMM

BAUMA: Bell Equipment impresses 

NAMPO: Bobcat displays new agri telehandler

You’re not buying this.
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What you’re buying is so much more than a truck. It’s a 

commitment. A partnership.

A whole solution designed and built around the working  

life of a vehicle, where Total Operating Economy is more 

important than just the initial purchase cost.

Uptime is crucial. If the vehicle is not working, it’s not 

generating income. That is why the highest levels of 

reliability and durability are built into every model in our 

extensive range.

As a one-stop shop, the complete vehicle is also supported 

by one of the most proficient service networks in SA. 

Offering the greatest availability of parts and assistance, 

whenever and wherever you need it.

Payload is the next big thing. We have engineered our 

trucks to be the lightest yet strongest they can be. This is 

the key to offering the greatest payloads on the market.

And then there’s the fluctuating cost of fuel. With Scania 

you can be confident that you are operating one of the 

most fuel efficient vehicles on the market. We can proudly 

say that this has been the case for decades.

Adding all this up, also taking the cost of R&M, finance, 

insurance and residual values into consideration, you will 

understand why we focus on total operating economy.

So if you’re just buying trucks, we’re probably not the 

supplier for you. But if you’re buying a partnership,  

a commitment, a total construction solution, then we 

should talk.

There is a better way.
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VOLVO FH16 PULLS 
750 TONNES 
PAGE 36

VOLVO H-SERIES WHEEL LOADERS 
CONTINUE THE HERITAGE

Everything on mining and construction equipment
MARCH 2015

EARTHWORKS & CIVILS: CAT introduces small hammers

HEALTH & SAFETY: Alco-Safe zero tolerance to alcohol

TRANSPORT: Tata launches new Prima truck range
Work@Height 
newsletter...
PAGES 19-22

DOOSAN INTRODUCES 

NEW WHEEL LOADER RANGE

Everything on mining and construction equipment
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What you’re buying is so much more than a truck. It’s a 

commitment. A partnership. 

A whole system designed and built around the working life 

of a vehicle. Founded on the principle that Total Operating 

Costs are more important than initial purchase costs.

Fuel, as we all know, is the big one. A significant part of the 

Total Operating Cost over a truck’s lifetime. So it makes 

more sense to buy an economical truck than a cheap one. 

Which is why we make economical trucks. Not cheap ones.

Reliability is a huge deal as well. So you won’t be surprised 

to hear that Scania trucks deliver the highest levels of  

uptime in Southern Africa, and our wholly-owned dealer 

network focuses all its energy on minimising downtime.

Driver capability is another big cost area, which our driver 

training programmes are tailored to help you manage  

and develop. The same goes for our finance and  

insurance approach. We believe in understanding the 

daily needs of your business, rather than just looking  

at the risk.

Also our new Fleet Management System is the perfect 

embodiment of our partnership attitude, giving you access 

to amazing detail on everything from coasting to heavy 

braking, and then the coaching support you need to help 

manage not just your fleet, but your entire cost base.

So if you’re just buying trucks, we’re probably not the 

supplier for you. But if you believe what you’re actually 

buying is a partnership, a commitment, a total transport 

solution, then we should talk.

There is a better way.

You’re not buying this.

Capital Equipment News Cover March 2014.indd   1 2015/03/09   03:23:48 PM

reasons to advertise with 
Capital Equipment News10

JANUARY:
• ADTs

• Road Making Equipment–  
Material Feeders

• Transport & Logistics

FEBRUARY:
• Tippers

• Materials Handling

• Financing

• Graders

MARCH:
• Earthmoving (Construction)

• Heavy Lifting

• Trailer Manufacturers

APRIL:
• Telescopic & Access Equipment

• Light Duty Trucks

• Used Equipment

• Compact Loaders

MAY: 
(Issue going to Royal Agricultural 
Show and A-OSH expo)

• Compaction Equipment

• Agricultural Equipment

• Telematics

• Safety Products

• 

JUNE:
• Compressors

• Materials Handling

• Heavy Duty Transport

• RDTs

JANUARY:
• ADTs

• Road Making Equipment-  
Material Feeders

• Transport & Logistics

FEBRUARY:
• Tippers

• Materials Handling

• Financing

• Graders

MARCH:
• Earthmoving (Construction)

• Heavy Lifting

• Trailer Manufacturers

APRIL:
• Telescopic & Access Equipment

• Light Duty Trucks

• Used Equipment

• Compact Loaders

MAY: 
(Issue going to Royal Agricultural 
Show and A-OSH expo)

• Compaction Equipment

• Agricultural Equipment

• Telematics

• Safety Products

• 

JUNE:
• Compressors

• Materials Handling

• Heavy Duty Transport

• RDTs

JULY:
• Backhoe Loaders

• Fleet Management & Tracking

• Equipment Rebuilds

• Trailer Manufacturers

AUGUST:
• Crushing Equipment
• Parts & Maintenance

• Wheel loaders

• Generators

SEPTEMBER:
• Skid Steers

• Medium Duty Transport

• Road Making Equipment–Pavers

OCTOBER:
• Excavators

• Screening Equipment

• Used Trucks

• Load Weighing Systems

NOVEMBER:
• Truck Refurbishments

• Compact Excavators

• Attachments

DECEMBER:
• 2017 Reviews

• 2018 Launches

• Market outlook 2018

2017  Features 2018   Features

EXHIBITIONS/ SHOWS:

• Conexpo: 7-11 March ’17 

• NAMPO: 16 May-19 May ’17 

• Royal Agricultural Show: 26 May- 
4 June ’17 

• A-OSH Expo: 30 May-1 June ’17 

• Power-Gen Africa Conference:  
18-20 July

• Automechanika:  27-30 Sept ‘17

KEEP ABREAST OF  

LATEST EQUIPMENT IN 

THE MARKET

SME & HIRE

LOCAL GOVERNMENT

QUARRYING

AGRICULTURE

INFRASTRUCTURE

TRANSPORT AND LOGISTICS

MINING

MANUFACTURING

READERSHIP



1.  Covers the Mining, Construction, Transport, 

Road building, Earthmoving, Agricultural, 

Lifting & Work at Height markets.

2.  Content - credible relevant information

3.  Distributed throughout Southern Africa and 

the African continent - 3 950 decision makers

4.  Great branding opportunity

5.  ABC certified

6. Glossy format with high quality content and 

appealing layout 

7.  Proven track record

8.  Solutions provider for marketing needs

9.  Circulated to target audience

10. Print and online offering

In addition to the printed version of Capital Equipment 
News, which is distributed to a targeted audience in 
the mining, construction, transport, road building, 
earth moving, lifting and Work at Height markets – our 
magazine is distributed in the following ways:

Online magazine

The online version of Capital Equipment News is available on  

www.capitalequipmentnewsmagazine.co.za or on the Crown 

Publication’s website www.crown.co.za.

This version of Capital Equipment News is powered by Flipping Book 

Publisher, which allows readers to flip pages, zoom in, print and email 

selected articles. Capital Equipment News online is valued by readers 

who do not receive a printed copy of the magazine or who prefer to read 

it online before receiving their printed copy. It is also an ideal medium 

for looking at back issues and all advertisers in the print edition receive a 

hyperlink from Capital Equipment News to their websites.

eNewsletter

Every second week, the editor sends out an e-newsletter to CEN’s 

online mailing list. It is a collection of the previous two weeks’ top 

stories posted on CEN’s website, which is updated on a daily basis. The 

email newsletter is highly effective for building our online community. 

By starting a conversation in the inbox, where engagement is more 

focused, we finish it in the social media arena, which has more reach 

and generates more activity. The e-newsletter also sets the tone for the 

upcoming print issues by highlighting some of the leading stories to 

look out for in the imminent editions. 

Special December issue

In the final issue of each year,  Capital Equipment News gives its 

advertisers the opportunity to increase brand awareness by highlighting 

achievements, new products and/or plans for the year ahead in a full 

page profile. Clients who take up this offer are also featured on the Capital 

Equipment News year planner as part of the package.

Frequency:

Capital Equipment News is published 12 times a year.

Capital Equipment News circulated figures  

are ABC certified

Everything on mining and construction equipment
JANUARY 2016

CONSTRUCTION: Terex Trucks for Zimbabwe quarries

LIFTING: Work@Height Newsletter

TRANSPORT: Mercedes-Benz assembles 125 000th truck locally

You’re not buying this.
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What you’re buying is so much more than a truck. It’s a 

commitment. A partnership.

A whole solution designed and built around the working  

life of a vehicle, where Total Operating Economy is more 

important than just the initial purchase cost.

Uptime is crucial. If the vehicle is not working, it’s not 

generating income. That is why the highest levels of 

reliability and durability are built into every model in our 

extensive range.

As a one-stop shop, the complete vehicle is also supported 

by one of the most proficient service networks in SA. 

Offering the greatest availability of parts and assistance, 

whenever and wherever you need it.

Payload is the next big thing. We have engineered our 

trucks to be the lightest yet strongest they can be. This is 

the key to offering the greatest payloads on the market.

And then there’s the fluctuating cost of fuel. With Scania 

you can be confident that you are operating one of the 

most fuel efficient vehicles on the market. We can proudly 

say that this has been the case for decades.

Adding all this up, also taking the cost of R&M, finance, 

insurance and residual values into consideration, you will 

understand why we focus on total operating economy.

So if you’re just buying trucks, we’re probably not the 

supplier for you. But if you’re buying a partnership,  

a commitment, a total construction solution, then we 

should talk.

There is a better way.
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MARKET LEADERS 
IN THE SUPPLY OF  
ROAD BUILDING MACHINES

SCANIA BROADENS 
OFFERING TO 
CONSTRUCTION   
INDUSTRY. PAGE 15

For informed decision-making
JUNE  2016

MATERIALS HANDLING: Meeting training regulations

EXHIBITIONS: Nampo and 2016 Royal Show

TRANSPORT & LOGISTICS: New CEO for Isuzu Truck SA
MAN: LEADERSHIP AND 
VISION UNDER ONE ROOF
PAGE 34

DOOSAN’S NEW  
DX340LCA EXCAVATOR: 
WITH ADVANCED  
SPECIFICATIONS

Everything on mining and construction equipment
APRIL 2015

LOADING EQUIPMENT: Loaders, TLB’s and Skidsteers

LIFTING: Eqstra acquire Link-Belt cranes

TRANSPORT: UD Trucks launches Quester range
Alco Safe ensure  
safety at Liviero 
Group...PAGE 24

SCANIA POWER

FOR CUSTOMISED SOLUTIONS
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What you’re buying is so much more than a truck. It’s a 

commitment. A partnership. 

A whole system designed and built around the working life 

of a vehicle. Founded on the principle that Total Operating 

Costs are more important than initial purchase costs.

Fuel, as we all know, is the big one. A significant part of the 

Total Operating Cost over a truck’s lifetime. So it makes 

more sense to buy an economical truck than a cheap one. 

Which is why we make economical trucks. Not cheap ones.

Reliability is a huge deal as well. So you won’t be surprised 

to hear that Scania trucks deliver the highest levels of  

uptime in Southern Africa, and our wholly-owned dealer 

network focuses all its energy on minimising downtime.

Driver capability is another big cost area, which our driver 

training programmes are tailored to help you manage  

and develop. The same goes for our finance and  

insurance approach. We believe in understanding the 

daily needs of your business, rather than just looking  

at the risk.

Also our new Fleet Management System is the perfect 

embodiment of our partnership attitude, giving you access 

to amazing detail on everything from coasting to heavy 

braking, and then the coaching support you need to help 

manage not just your fleet, but your entire cost base.

So if you’re just buying trucks, we’re probably not the 

supplier for you. But if you believe what you’re actually 

buying is a partnership, a commitment, a total transport 

solution, then we should talk.

There is a better way.

You’re not buying this.

Everything on mining and construction equipment
FEBRUARY 2016

MATERIALS HANDLING: Goscor supplies Boxer Super Stores

CONSTRUCTION: Babcock opens Middleburg facility

TRANSPORT: Volvo Trucks press day

MAN CLA – 
A TRUCK FOR ALL REASONS

INTERWASTE 
LAUNCHES REFUSE 
DERIVED FUEL PLANT 
IN SA. PAGE 27

For informed decision-making
JULY  2016

HIDROMEK: evolution of a grader brand

METRIC AUTOMOTIVE ENGINEERING: preventing catastrophic failures

BOYCO ELECTRONICS: smart and safe mining machines

You’re not buying this.
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What you’re buying is so much more than a truck. It’s a 

commitment. A partnership.

A whole solution designed and built around the working  

life of a vehicle, where Total Operating Economy is more 

important than just the initial purchase cost.

Uptime is crucial. If the vehicle is not working, it’s not 

generating income. That is why the highest levels of 

reliability and durability are built into every model in our 

extensive range.

As a one-stop shop, the complete vehicle is also supported 

by one of the most proficient service networks in SA. 

Offering the greatest availability of parts and assistance, 

whenever and wherever you need it.

Payload is the next big thing. We have engineered our 

trucks to be the lightest yet strongest they can be. This is 

the key to offering the greatest payloads on the market.

And then there’s the fluctuating cost of fuel. With Scania 

you can be confident that you are operating one of the 

most fuel efficient vehicles on the market. We can proudly 

say that this has been the case for decades.

Adding all this up, also taking the cost of R&M, finance, 

insurance and residual values into consideration, you will 

understand why we focus on total operating economy.

So if you’re just buying trucks, we’re probably not the 

supplier for you. But if you’re buying a partnership,  

a commitment, a total construction solution, then we 

should talk.

There is a better way.
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DEMAG: CEMENTING A 
STRONG REPUTATION  
IN ZIMBABWE 
PAGE 36

CAT 320D2 GC
BEST-IN-CLASS AND LOWEST
FUEL CONSUMPTION IN MARKET

Everything on mining and construction equipment
MAY 2015

LIFTING: Liebherr’s largest crane goes hybrid

CONSTRUCTION: Bell introduces cost effective B25E ADT

TRANSPORT: Scania reveals construction truck solutions
Institute for Work at 
Height Newsletter... 
PAGES 19-22

SHANTUI

BUILT FOR SUCCESS
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What you’re buying is so much more than a truck. It’s a 

commitment. A partnership. 

A whole system designed and built around the working life 

of a vehicle. Founded on the principle that Total Operating 

Costs are more important than initial purchase costs.

Fuel, as we all know, is the big one. A significant part of the 

Total Operating Cost over a truck’s lifetime. So it makes 

more sense to buy an economical truck than a cheap one. 

Which is why we make economical trucks. Not cheap ones.

Reliability is a huge deal as well. So you won’t be surprised 

to hear that Scania trucks deliver the highest levels of  

uptime in Southern Africa, and our wholly-owned dealer 

network focuses all its energy on minimising downtime.

Driver capability is another big cost area, which our driver 

training programmes are tailored to help you manage  

and develop. The same goes for our finance and  

insurance approach. We believe in understanding the 

daily needs of your business, rather than just looking  

at the risk.

Also our new Fleet Management System is the perfect 

embodiment of our partnership attitude, giving you access 

to amazing detail on everything from coasting to heavy 

braking, and then the coaching support you need to help 

manage not just your fleet, but your entire cost base.

So if you’re just buying trucks, we’re probably not the 

supplier for you. But if you believe what you’re actually 

buying is a partnership, a commitment, a total transport 

solution, then we should talk.

There is a better way.

You’re not buying this.

For informed decision making
MARCH 2016

EARTHMOVING: Liugong introduces 70t excavator

TRAILERS: ALE launches widening trailers

TRANSPORT: Scania offers mining/construction solutions

You’re not buying this.
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What you’re buying is so much more than a truck. It’s a 

commitment. A partnership.

A whole solution designed and built around the working  

life of a vehicle, where Total Operating Economy is more 

important than just the initial purchase cost.

Uptime is crucial. If the vehicle is not working, it’s not 

generating income. That is why the highest levels of 

reliability and durability are built into every model in our 

extensive range.

As a one-stop shop, the complete vehicle is also supported 

by one of the most proficient service networks in SA. 

Offering the greatest availability of parts and assistance, 

whenever and wherever you need it.

Payload is the next big thing. We have engineered our 

trucks to be the lightest yet strongest they can be. This is 

the key to offering the greatest payloads on the market.

And then there’s the fluctuating cost of fuel. With Scania 

you can be confident that you are operating one of the 

most fuel efficient vehicles on the market. We can proudly 

say that this has been the case for decades.

Adding all this up, also taking the cost of R&M, finance, 

insurance and residual values into consideration, you will 

understand why we focus on total operating economy.

So if you’re just buying trucks, we’re probably not the 

supplier for you. But if you’re buying a partnership,  

a commitment, a total construction solution, then we 

should talk.

There is a better way.
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WIRTGEN 2200 
SURFACE MINER. 
PAGE 14

DOOSAN- 
A LEADING CONTENDER 
IN THE EXCAVATOR MARKET

For informed decision-making
JULY  2016

TRANSCOR: Firmly rooted in renewables sector

BELL: uThukela Municipality deploys seven TLBs

IPD PARTS: Increasing fleet operators’ performances

FINLAY PLANT 
IMPROVES ASH QUALITY 
FOR BRICK-IT  
– PAGE 18

For informed decision-making
APRIL 2016

ACCESS EQUIPMENT: Goscor Access Rental 

MINING: Atlas Copco supplies 10 t hydraulic breaker

TRANSPORT: Iveco launches Daily van

DAIMLER TRUCKS 
LEADS WITH 
CONNECTIVITY  
PAGE 36

VOLKSWAGEN CONSTELLATION - 
MAKES HEADWAY IN SA MARKET

For informed decision-making
SEPTEMBER  2016

ELECTRA MINING: Africa’s deal-centric platform

ROAD CONSTRUCTION: At the paving edge

JOB REPORT: When service pays dividends
NEW CATS LOAD IN  
– PAGE 12

SCANIA  
GOES MINING  

AT ELECTRA
You’re not buying this.
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What you’re buying is so much more than a truck. It’s a 

commitment. A partnership.

A whole solution designed and built around the working  

life of a vehicle, where Total Operating Economy is more 

important than just the initial purchase cost.

Uptime is crucial. If the vehicle is not working, it’s not 

generating income. That is why the highest levels of 

reliability and durability are built into every model in our 

extensive range.

As a one-stop shop, the complete vehicle is also supported 

by one of the most proficient service networks in SA. 

Offering the greatest availability of parts and assistance, 

whenever and wherever you need it.

Payload is the next big thing. We have engineered our 

trucks to be the lightest yet strongest they can be. This is 

the key to offering the greatest payloads on the market.

And then there’s the fluctuating cost of fuel. With Scania 

you can be confident that you are operating one of the 

most fuel efficient vehicles on the market. We can proudly 

say that this has been the case for decades.

Adding all this up, also taking the cost of R&M, finance, 

insurance and residual values into consideration, you will 

understand why we focus on total operating economy.

So if you’re just buying trucks, we’re probably not the 

supplier for you. But if you’re buying a partnership,  

a commitment, a total construction solution, then we 

should talk.

There is a better way.
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For informed decision-making
MAY 2016

COMPACTION EQUIPMENT: Easy Drive from HAMM

BAUMA: Bell Equipment impresses 

NAMPO: Bobcat displays new agri telehandler

You’re not buying this.
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What you’re buying is so much more than a truck. It’s a 

commitment. A partnership.

A whole solution designed and built around the working  

life of a vehicle, where Total Operating Economy is more 

important than just the initial purchase cost.

Uptime is crucial. If the vehicle is not working, it’s not 

generating income. That is why the highest levels of 

reliability and durability are built into every model in our 

extensive range.

As a one-stop shop, the complete vehicle is also supported 

by one of the most proficient service networks in SA. 

Offering the greatest availability of parts and assistance, 

whenever and wherever you need it.

Payload is the next big thing. We have engineered our 

trucks to be the lightest yet strongest they can be. This is 

the key to offering the greatest payloads on the market.

And then there’s the fluctuating cost of fuel. With Scania 

you can be confident that you are operating one of the 

most fuel efficient vehicles on the market. We can proudly 

say that this has been the case for decades.

Adding all this up, also taking the cost of R&M, finance, 

insurance and residual values into consideration, you will 

understand why we focus on total operating economy.

So if you’re just buying trucks, we’re probably not the 

supplier for you. But if you’re buying a partnership,  

a commitment, a total construction solution, then we 

should talk.

There is a better way.
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VOLVO FH16 PULLS 
750 TONNES 
PAGE 36

VOLVO H-SERIES WHEEL LOADERS 
CONTINUE THE HERITAGE

Everything on mining and construction equipment
MARCH 2015

EARTHWORKS & CIVILS: CAT introduces small hammers

HEALTH & SAFETY: Alco-Safe zero tolerance to alcohol

TRANSPORT: Tata launches new Prima truck range
Work@Height 
newsletter...
PAGES 19-22

DOOSAN INTRODUCES 

NEW WHEEL LOADER RANGE

Everything on mining and construction equipment
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What you’re buying is so much more than a truck. It’s a 

commitment. A partnership. 

A whole system designed and built around the working life 

of a vehicle. Founded on the principle that Total Operating 

Costs are more important than initial purchase costs.

Fuel, as we all know, is the big one. A significant part of the 

Total Operating Cost over a truck’s lifetime. So it makes 

more sense to buy an economical truck than a cheap one. 

Which is why we make economical trucks. Not cheap ones.

Reliability is a huge deal as well. So you won’t be surprised 

to hear that Scania trucks deliver the highest levels of  

uptime in Southern Africa, and our wholly-owned dealer 

network focuses all its energy on minimising downtime.

Driver capability is another big cost area, which our driver 

training programmes are tailored to help you manage  

and develop. The same goes for our finance and  

insurance approach. We believe in understanding the 

daily needs of your business, rather than just looking  

at the risk.

Also our new Fleet Management System is the perfect 

embodiment of our partnership attitude, giving you access 

to amazing detail on everything from coasting to heavy 

braking, and then the coaching support you need to help 

manage not just your fleet, but your entire cost base.

So if you’re just buying trucks, we’re probably not the 

supplier for you. But if you believe what you’re actually 

buying is a partnership, a commitment, a total transport 

solution, then we should talk.

There is a better way.

You’re not buying this.
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reasons to advertise with 
Capital Equipment News10

JANUARY:
• ADTs

• Road Making Equipment–  
Material Feeders

• Transport & Logistics

FEBRUARY:
• Tippers

• Materials Handling

• Financing

• Graders

MARCH:
• Earthmoving (Construction)

• Heavy Lifting

• Trailer Manufacturers

APRIL:
• Telescopic & Access Equipment

• Light Duty Trucks

• Used Equipment

• Compact Loaders

MAY: 
(Issue going to Royal Agricultural 
Show and A-OSH expo)

• Compaction Equipment

• Agricultural Equipment

• Telematics

• Safety Products

• 

JUNE:
• Compressors

• Materials Handling

• Heavy Duty Transport

• RDTs

JANUARY:
• ADTs

• Road Making Equipment-  
Material Feeders

• Transport & Logistics

FEBRUARY:
• Tippers

• Materials Handling

• Financing

• Graders

MARCH:
• Earthmoving (Construction)

• Heavy Lifting

• Trailer Manufacturers

APRIL:
• Telescopic & Access Equipment

• Light Duty Trucks

• Used Equipment

• Compact Loaders

MAY: 
(Issue going to Royal Agricultural 
Show and A-OSH expo)

• Compaction Equipment

• Agricultural Equipment

• Telematics

• Safety Products

• 

JUNE:
• Compressors

• Materials Handling

• Heavy Duty Transport

• RDTs

JULY:
• Backhoe Loaders

• Fleet Management & Tracking

• Equipment Rebuilds

• Trailer Manufacturers

AUGUST:
• Crushing Equipment
• Parts & Maintenance

• Wheel loaders

• Generators

SEPTEMBER:
• Skid Steers

• Medium Duty Transport

• Road Making Equipment–Pavers

OCTOBER:
• Excavators

• Screening Equipment

• Used Trucks

• Load Weighing Systems

NOVEMBER:
• Truck Refurbishments

• Compact Excavators

• Attachments

DECEMBER:
• 2017 Reviews

• 2018 Launches

• Market outlook 2018

2017  Features 2018   Features

EXHIBITIONS/ SHOWS:

• Conexpo: 7-11 March ’17 

• NAMPO: 16 May-19 May ’17 

• Royal Agricultural Show: 26 May- 
4 June ’17 

• A-OSH Expo: 30 May-1 June ’17 

• Power-Gen Africa Conference:  
18-20 July

• Automechanika:  27-30 Sept ‘17

KEEP ABREAST OF  

LATEST EQUIPMENT IN 

THE MARKET

SME & HIRE

LOCAL GOVERNMENT

QUARRYING

AGRICULTURE

INFRASTRUCTURE

TRANSPORT AND LOGISTICS

MINING

MANUFACTURING

READERSHIP



2017/2018

• Print edition
• Online edition
• Website
• eNewsletter

RATECARD

Capital Equipment News 
Equipment and technology evolve constantly and rapidly 
changing the landscape of many different industries. 
This ranges from increasing the efficiency of day-to-day 
operations to reducing safety-related incidents on sites. In 
such a changing competitive environment, keeping up with the 
relevant news and trends is vital. 

With that in mind, Capital Equipment News keeps an array of 
industries, ranging from mining and construction through to transport, 
logistics and agriculture, informed of the latest equipment and technological 
developments available in both local and international markets. A thorough focus 
on industry and product news, as well as comprehensive interviews with industry 
experts, helps our readers keep up with the latest developments. We are driven by the 
understanding that staying abreast of latest industry trends helps fleet owners make 
better decisions, spot threats and opportunities early on and alerts them to changes 
that they really need to think about. 

The regular features have been planned to cover every aspect of the various industries 
the magazine caters for. With a carefully selected readership, advertisers are guaranteed 
that their advertising campaigns will reach the niche, targeted audiences. 

The content is presented in a traditional glossy magazine format, complemented 
by a striking layout design informed by the needs of the targeted readership. We also 
understand the importance of having an integrated print and digital strategy, optimisation 
skills and utilising social platforms. As a result, Capital Equipment News has a strong 
digital presence with a dedicated website, which is updated on a daily basis. This is 
complemented by a fortnightly newsletter distributed to a subscribed readership. 

For these reasons, Capital Equipment News has been a trusted, one-stop source of 
purchasing information for senior business executives, purchasing agents, engineers, 
fleet managers, municipalities, consultants and service and maintenance managers for 
the past 14 years. 

Editor: Munesu Shoko
Tel: +27 11 622-4770 
Email: capnews@crown.co.za 
Cell: +27 73 052 4335

Advertising manager: 
Elmarie Stonell 
Tel: +27 11 622-4770 
Cell: +27 83-307-0836
Email: elmaries@crown.co.za

www.capitalequipmentnewsmagazine.co.za

African Fusion | Capital Equipment News | Construction World | Electricity + Control | Lighting in Design 
| MechChem Africa | Modern Mining | Modern Quarrying | Sparks Electrical News

Crown Publications, 2 Theunis Street, Bedfordview | PO Box 140, Bedfordview, 2008 | www.crown.co.za

Technical specifications *   (height x width)

Advert description Crop size Type area With bleed

Double page spread 297  x 420 277 x 400 303 x 426

Full page 297 x 210 260 x 180 303 x 216

Half page vertical 260 x 90

Halfpage horizontal 130 x 180

A5 180 x 120

DPS half page (horizontal) 140 x 420 130 x 400 143 x 426

Third vertical 260 x 55

Third horizontal 85 x 180

Quarter Standard 130 x 100

Strip 50 x 180

* Material requirements: press optimised PDF files, centred with bleed and saved as CMYK

Adverts can be booked on the Crown homepage and/or any of 
the individual magazine homepages.

Material requirements: 
All advertisements must conform to the sizes specified above
Resolution: 72dpi. Saved as .png/jpeg/gif

Deadlines:
• Web adverts run for a calendar month.
• Booking: One week  before the end of the month prior.
• Material: the 25th of each month prior.

ONLINE ADVERTISING

1.

2.

3.

4.

Informing industry across Africa 1. Large rectangle/square banner

2. Wide banner

3. Standard rectangle banner

4. Standard tall  banner

*All of the above rate exclude VAT.

  Production fee: A discretionary fee for the design of print and online advertisements will be charged.

Client to supply high resolution portrait photograph and logo for cover. For the DPS cover 
story the client has to supply copy  and 4 to 6 high resolution photographs. 

Cover:

 BOOKING SCHEDULE 2017 TO 2018 DEADLINES

Issue date 
2017

Advert booking Material 
deadline

January 07 Dec 12  Dec

February 20 Jan 30 Jan

March 24 Feb 1 Mar

April 16 Mar 23 Mar

May 10 April 20 April

June 12 May 22 May

July 9 June 20 June

August 10 July 17 July

September 11 Aug 17 Aug

October 8 Sept 15 Sept

November 6 Oct 13 Oct

December 9 Nov 15 Nov

Jan ‘18 6 Dec 13 Dec 

Description Casual 2-3 4-6 7-12

Outside Front Cover 35 000 (includes an online advertisement and DPS cover story)

Inside Front Cover 23 875 23 100 22 200 21 000

Inside Back Cover 22 000 21 250 20 900 19 900

Outside Back Cover 25 000 24 000 23 600 22 400

A4 20 000 19 400 18 900 17 430

DPS 31 680 29 900 28 670 28 400

DPS 1/2 20 260 19 800 19 160 18 630

½ A4 (Horizontal or Vertical) 14 900 14 450 13 560 12 680

1/3 A4 12 900 12 630 11 360 11 030

¼ A4 10 900 10 500 9 744 9 080

Strip 8 700 8 310 7 750 7 380

 BANNER ADVERTS SIZE: wide x high RATES PER MONTH

Casual 2 to 5 6 to 12

Standard Rectangle 235 pixels w X 175 h R 2 470 R 2 400 R 2 310

Standard Square 235 pixels w X 235 h R 3 460 R 3 370 R 3 240

Standard Tall 235 pixels w X 350 h R 5 560 R 5 400 R 5 200

Large Rectangle 325 pixels w X 245 h R 5 080 R 4 940 R 4 750

Large Square 325 pixels w X 325 h R 6 300 R 6 100 R 5 900

Wide Banner 600 pixels w X 110 h R 6 700 R 6 550 R 6 300

Bi-weekly 
eNewsletter Banner

600 pixels w X 110 h R 4 260 R 4 100 R 3 990 


